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Job Title: Marketing Program Manager 
Employer: Center for ReSource Conservation 
Job Status:  Full Time 
Location: Boulder, Colorado 
 

 
About the Center for ReSource Conservation 
Founded in 1976, the Center for ReSource Conservation (CRC) is a Boulder-based 
501(c)3 non-profit organization, which puts conservation into action.  Each year, 
CRC empowers more than 50,000 individuals to live a more sustainable life through 
conservation programs in water, waste reduction, clean energy & youth 
engagement. 
 
Job Summary: 
The Marketing Program Manager will be responsible for generating new demand 
and increasing participation in CRC’s programs. This person will work 
collaboratively with program teams to identify marketing needs, prioritize efforts, 
implement tactics, and drive results. Key areas of focus include developing 
effective marketing campaigns, writing news releases, creating social media 
posts, developing ads, drafting email updates, collaborating with partners, 
updating web content, and other targeted tactics to increase program 
participation. This program manager will also be responsible for branding and 
cross-organizational communications. Reports to the President; staff 
management not anticipated, though will work closely with senior program staff. 

 
Principal Responsibilities: 

The principle duties of this position include, but are not limited to, the following: 

1. Boost demand for CRC programs to increase participation in water 
conservation, waste diversion, and clean energy youth engagement programs. 

2. Write compelling marketing content for news releases, social media, emails, 
web pages, and strategic partners that drives action and community impact. 

3. Manage and execute social media strategy to support program success with a 
primary focus on creative graphics, photos, and headlines that tell the story with an 
emotional connection. 

4. Strengthen the CRC brand and promote message consistency across the 
organization. 

5. Track key metrics and report on progress (number of program participants, 
budget, email subscribers, social media connections, web visitors, etc). 
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Qualifications and Requirements: 

 A minimum of 2-5 years experience with marketing, communications, PR, 
journalism, and/or branding with a proven track record of success 

 Excellent writing skills  

 BA or BS in marketing, public relations, business, or a related field is 
required; MBA preferred 

 Passion for resource conservation and sustainability  

 Graphic design skills 
 
Characteristics: 

 Must be a collaborative, team player, able to work effectively with staff 

 Creative thinking to meet the challenges of the changing economy and 
conservation landscape 

 Ability to implement best practices  

 Maintains highest ethical standards and exhibits a passion for the mission, 
vision and values of CRC 

 
 
If this sounds like the opportunity for you, please send your resume and cover 
letter to hr@conservationcenter.org and include “Marketing Program Manager” in 
the subject line. Candidates will be considered on a rolling basis until the position 
is filled. We look forward to hearing from you!  
 
 
 
 
 
 
 
 
 
 
CRC is dedicated to equal employment opportunities. We provide equal opportunities 
to all individuals based on job-related qualifications and ability to perform a job, 
without regard to age, sex, sexual orientation, race, color, religion, national origin, 
disability, marital status, military status, gender expression, genetic information or 
any other classification protected by state or local law. It is our policy to maintain a 
non-discriminatory environment free from intimidation, harassment or bias based 
upon these grounds. 
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